
INTRODUCTION TO SOCIAL MEDIA Xi Lin



vYour name?

vSomething about your?

vYour experience of using social media?

vWhat do you expect to learn about social media?
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A BRIEF HISTORY OF SOCIAL MEDIA

vGenesis of the internet 

vThe early world wide web 

vGrowing popularity 

vSocial networks appear 

vWEB 2.0 and the rise of 
social networks

Work 
began on 
the 
internet

Network 
became 
widely 
used

Modern 
network 
in place 
+ email 

World 
Wide 
Web

Web 2.0
information
+ search 
engine



GENESIS OF THE INTERNET

Work on internet

1960s

Online discussion system was 
invented

1980s

World Wide Web went online

1991



THE EARLY WORLD WIDE WEB

The web's first decade was a time when people mostly browsed 
content created by others.

“Others”: technically skilled individuals or organizations with teams

Image by Own work - FUDforum's website, GPL, https://commons.wikimedia.org/w/index.php?curid=5719212



GROWING POPULARITY
Late 1990s: Blog, a type of online diary was 
rising. 

Blogs helped millions of people to create online 
presences. 

The blog software would convert the post into 
code for the web, handle the organization of 
the site, sort posts by date, and format them. 

As blogging software improved, it became 
possible for people to comment on the blog 
entries of others.



SOCIAL NETWORKS APPEAR

Early 2000s, a new kind of site started 
to appear. These sites were focused less 
on creating online diaries and more on 
creating online profiles.

People could also find any friends who 
were also members of the same system 
and connect to them.



WEB 2.0 AND THE RISE OF SOCIAL 
NETWORKS
2003-2004: Photo-sharing websites

2005: Video sharing

Sites that let people organize other types of 
content (like bookmarks to sites they liked) also 
appeared.

No longer were they simply browsing others' 
content. Instead, they were actively creating
profiles, interacting, making connections, and 
generating their own content.

o status update: real time, (usually) brief, and 
almost always about what people were doing, 
thinking, reading, and watching. i.e. Twitter, 
Facebook

Source: https://www.znetlive.com/blog/web-2-0/



TYPES OF CONTENT ON SOCIAL MEDIA Week 1



TYPES OF CONTENT

• Updates/posts

• Comment/reply

• Photos and videos

• Social networks/friends/contacts

How China is changing your internet: 
https://www.youtube.com/watch?v=KXnhLIBgeEU&t=37s

One day with Wechat: 
https://www.youtube.com/watch?v=cYDLL0oS2uk
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CATEGORIES OF SOCIAL MEDIA 

• Social networks

• Photo and video sharing

• Microblogging

• Social bookmarking

• Social gaming

• Apps (Applications)



CURRENT SOCIAL MEDIA LANDSCAPE Week 1



MOST POPULAR SOCIAL MEDIA SITES

1. Facebook

2. Twitter

3. Youtube

4. Linkedin

5. Pinterest

6. Google+

7. Tumblr

8. Instagram

https://www.youtube.com/watch?v=Ha3dHchSZDQ



PRIVACY: YOURS AND OTHERS’ Week 1



WHO CAN/CANNOT SEE?

Privacy is important on social media, both for people 
who have profiles there and for people who are 
searching.

Most sites allow information to be restricted so that 
only friends can view it. Some allow much more 
complex and fine-grained privacy settings. Posts can 
be limited to specific groups of friends or even 
individual people.



NEXT WEEK

Week 2: Personal information and privacy controls

Source: http://theantisocialmedia.com/there-is-no-such-thing-as-privacy-on-social-networks/


